






























































































































































READING PROMOTION TOOLKIT

Alignment with EU frameworks and strategic synergies

This section highlights how the reading-promotion activities of booksellers
contribute to wider European policy objectives. By showing the wide range

of EU frameworks that booksellers align with, this section demonstrates how
booksellers are contributing to broader public policy objectives rather than
operating solely as commercial actors. Furthermore, it helps to identify the fields
of action which are prioritized by policy makers in which bookshops are already
providing important services. These range from literacy and foundational skills
development as part of education targets to local cultural infrastructure and
cultural participation; youth participation, equality and social cohesion; and
underpin active and informed democratic citizenship.

When booksellers can demonstrate their contribution to relevant European
frameworks and agendas, it can support the case for public recognition as cultural,
educational, and community stakeholders, including adequate funding and policy
support. In this sense, this section provides possible avenues for joint advocacy, the
strengthening of cross-sector networks, or possible funding opportunities.

Frameworks with direct funding pathways:

S N
Creative Europe

Creative Europe is the most direct funding-relevant framework (RISE is
funded by Creative Europe). The framework supports the cultural and
creative sectors, including literature and publishing. Bookstores align as
part of the literary ecosystem, connecting publishers, authors, and readers.
Youth-oriented literary events, cross-border reading promotion projects, or
partnerships with publishers and schools are the kinds of activities Creative
Europe funds or supports as project partners.

Citizens, Equality, Rights, and Values Programme (CERV)

CERYV is also a direct funding opportunity. It funds projects promoting
European values, civic engagement, and inclusion. Bookstores can align
through reading promotion that fosters empathy, democratic values,

and intercultural understanding in young people (particularly through
diverse and inclusive book selections). Community-based programs in
bookstores that engage families and children from minority or vulnerable
backgrounds are well-aligned with their inclusion strand.
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Strategic and Thematic Alignment

From a policy perspective it would make sense to foster strategic alliances that
apply to the following fields:

Union of Skills

The framework sets a target that underachievement in literacy should be
below 16%, and top performance in literacy should reach at least 156%.

Bookstores align as non-formal literacy environments that contribute
to these targets — particularly for young people who are not reached
through school alone. The framework promotes lifelong learning and
empowering individuals to adapt and grow, which reading habits
established in childhood directly support.

European Youth Strategy

The strategy focuses on participation, inclusion, and empowerment of young

people across education, employment, and civic life.

Bookstores align as safe and non-institutional spaces (third spaces)
where young people engage voluntarily with reading and ideas,
which is supporting the strategy’s goals around non-formal learning,
well-being, and social inclusion outside formal education systems.

European Education Area

Explicitly targets literacy improvement as a 2030 benchmark and recognizes

that learning happens beyond school walls.

Bookstores align as informal learning environments that complement
formal education, especially in terms of early reading development,

pleasure of reading, multilingual literacy, and reaching children from
disadvantaged backgrounds who may have less access to books at
home (especially through book gifting schemes).
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Union of Equality

The Union of Equality encompasses the Gender Equality Strategy, LGBTIQ+
Strategy, Roma Strategy, and Disability Strategy.

Bookstores can align by curating and promoting diverse,
representative literature for young people, therefore ensuring children
from all backgrounds see themselves in stories. Reading promotion

in bookstores can be explicitly designed to reach underrepresented

groups and counter exclusion through cultural access.

New European Agenda for Culture

The Agenda positions culture as a driver of social cohesion, well-being, and

European identity.

Bookstores align directly as cultural infrastructure, i.e. places that
make literature accessible, build reading culture in communities, and
support local authors. Events that promote reading for young people
like events, clubs, author visits represent the kind of participatory
cultural engagement this agenda supports.

European Democracy Action Plan

The Democracy Action Plan focuses on media literacy, critical thinking, and

informed civic participation.

Bookstores align through reading promotion, as well as offering safe
spaces for debate for young people, where they can engage in person
and outside formal institutional settings like schools.

Council of Europe - Cultural Democracy Framework

The framework positions access to culture as a right, not a privilege, and
emphasizes local cultural actors as essential infrastructure.

Bookstores again align as local cultural spaces that bring literature
and events directly to local communities. Youth reading promotion
here is framed as democratic participation in cultural life.
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For Advocacy: Open Method of Coordination on Culture

The OMC is a peer-learning and policy coordination mechanism. While not
relevant directly as a framework or funding opportunity, this is where national
reading strategies and best practices get shared across member states.

It's a useful mechanism to position the dual role of bookstores/
highlight their community, cultural and educational role to influence
national policy and create downstream opportunities.

International: UNESCO’s framework on cultural diversity

The 2005 Convention on the Protection and Promotion of the Diversity
of Cultural Expressions recognizes local cultural actors as essential to
maintaining diverse cultural ecosystems.

Bookstores align by promoting multilingual, local, and
minority-language literature for children, which counters cultural
homogenization. This framework is useful for international advocacy
and strengthening the cultural role of bookstores.
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